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Welcome
These guidelines have been 
developed to support our 
advocates and our funded 
projects in communicating 
about the Endangered 
Landscapes & Seascapes 
Programme.

Please refer to these guidelines for 
information on how to describe ELSP 
and accurately use the name and logo. 
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About the 
Endangered 
Landscapes 
& Seascapes 
Programme
Restoring ecosystems for life

The Endangered Landscapes & Seascapes 
Programme is building a future in which landscapes 
and seascapes are enriched with biodiversity, 
establishing resilient, more self-sustaining 
ecosystems that benefit both nature and people.

Vision
A world with diverse and 

healthy ecosystems where 
people and nature live in 

harmony.

Mission
Our mission is to restore 

Europe’s landscapes and 
seascapes, supporting our 
partners to rebuild healthy, 

connected and wilder 
ecosystems where nature  

and people thrive.
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Describing the 
Endangered 
Landscapes 
& Seascapes 
Programme
Here are some statements about the 
Endangered Landscapes & Seascapes 
Programme that you can adapt for your 
communications.

Why is the Endangered 
Landscapes & Seascapes 
Programme needed?

Over many centuries, Europe’s landscapes 
and seascapes have become degraded. 
Ecosystems are fragmented, species have 
been lost, and its populations of flora, fauna 
and fungi are greatly diminished.

Europe needs to bring life back to its land 
and seas; we need to restore places where 
people can reconnect to nature and marvel  
at the natural world.

Restoring nature at scale is one of the 
best ways of tackling the twin climate and 
biodiversity crises, as well as enhancing the 
wide range of other benefits that nature 
provides – including clean air and water, 
fertile soil, flood protection and human  
health and wellbeing.

What is the Endangered Landscapes & Seascapes 
Programme?

The Endangered Landscapes & Seascapes Programme is building a 
future in which landscapes and seascapes are enriched with biodiversity, 
establishing resilient, more self-sustaining ecosystems that benefit both 
nature and people. 

We do this by:

1   Funding restoration

We award grants for inspirational 
landscape and seascape restoration 
initiatives that deliver benefits for 
nature, climate, and people.

2   Exchanging experience

We are building a community of 
practitioners for landscape and 
seascape restoration, facilitating 
networking and the exchange of 
information and experience

3  � �Advancing and applying 
knowledge

We support projects to carefully 
monitor the ecological and 
socioeconomic impacts of their 
restoration activities, to increase 
effectiveness and demonstrate the 
multiple benefits of restoration.

4   Amplifying impact

Through our showcase of projects 
and network of experienced 
restoration professionals we  
are working to influence policy  
and practice to help amplify  
the programme’s impact to meet 
those targets at local, national,  
and global scales.

5   Inspiring action

The projects that we support 
provide inspiring examples  
which show that the dual crises  
of biodiversity loss and climate  
change are not inevitable.
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Visual  
Guidelines
Please follow these communication 
guidelines to accurately and 
effectively communicate about 
the Endangered Landscapes & 
Seascapes Programme. 
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Primary 
Logo

Full colour Logo

For use on all organisational materials, such 
as letterhead, business cards, social media 
graphics, website header and homepage, 
promotional materials, presentations, 
partnership opportunities, etc.

One colour logo

In situations when only one ink is available (for 
printing large quantity on a budget), use the 
secondary logo mark. 

White version

On dark backgrounds, use the knockout white 
version of the logo. If the background is light, 
use the full colour version.

Download the assets here

The Endangered Landscapes & 
Seascapes Programme logo is 
a colourful icon with a signature 
landscape motif locked up. 
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Full colour Logo

For use on all organisational 
materials, such as letterhead, 
business cards, social media 
graphics, website header and 
homepage, promotional materials, 
presentations, partnership 
opportunities, etc.

One colour logo

In situations when only one ink is 
available (for printing large quantity 
on a budget), use the secondary 
logo mark. 

White version

On dark backgrounds, use the 
knockout white version of the logo. 
If the background is light, use the 
full colour version.

Download the assets here
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Secondary 
Logo
The secondary logo ‘roundall’ 
should be used where there isn’t 
enough space for the full version, 
or where it makes sense to use a 
more symmetrical design or where 
the logo doesn’t need to be a main 
focus, for example as a stamp over  
a full page image.

https://www.dropbox.com/scl/fo/dicq92pfr4vah3avbxssq/APAQDGckeN1RzO_0ZiAW3cE?rlkey=67mf9evlpwviy53rmlv7mkffm&dl=0


Taglines Long version Short version

For land and sea.

For generations to come.

Ecosystems for life.

Restoring ecosystems on land and sea.

Restoring for generations to come.

Restoring ecosystems for life.
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Our flexible taglines can be 
used seperately from the 
logo, either on their own 
page/slide when used in a 
video or presentation, or 
in the bottom right corner 
when used in print. 

Taglines can be styled in 
League Spartan or Plus 
Jakarta Sans.



Favicon

Download the assets here

Square

This is the preferred version, and should 
be used as the favicon for the website 
address bar.

Round

For use when a square image won’t work, 
such as on an Instagram profile.

This icon is for digital use 
when the full logo will not 
fit - e.g. as a social media 
profile image.
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Size and 
positioning

Safe area - Primary
To ensure hierarchy and legibility, 
other design elements must be placed 
at a set distance from the logo. The 
recommended distance around the logo 
is equivalent to the height of the “E” in 
“Endangered.” 

Safe area - Secondary
The recommended distance 
around the logo is equivalent 
to the height of the “S” in 
“Landscapes.” 

Minimum size
The suggested minimum size is 36mm 
for print, or 100px for digital. 

Download the assets here

Endangered Landscapes & Seascapes Programme Brand Guidelines Size and positioning 11
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Co-branding

Lock up

Option 1: use the logos side by side as a lock up seperated 
by a line. This should be used where there is space to do so 
and where the logos are the main feature of the page, for 
example at the end of a video or presentation. 

Seperated

Option 2: use the logos seperately 
on the same page. The above 
graphic shows the preferred 
positioning.
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Funded by 
Arcadia logo
Please use the Funded by Arcadia 
logo on all printed collateral where 
possible. It’s available in colour, 
black and white.

Download the assets here
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https://www.dropbox.com/scl/fo/cy5jbbcnrfxbm21810aak/ACBY0pyyv3CR7i9FiMtLQbI?rlkey=nz744sjh77ojebl8vk0dd46r7&dl=0


Incorrect 
logo use

Do not stretch, skew, or distort

Do not rearrange the elements within the logo

Do not tilt or rotate the logo

Do not add a drop shadow or any other effect

Always ensure enough contrast between the logo and the background 

Do not recolour or add effects
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Ocean
C=75 M=24 Y=25 K=4
#3094ad

Black
C=91 M=79 Y=62 K=97
#000000

White
c0m0y0k0
#ffffff

Trees
C=87 M=23 Y=100 K=10
#008030

Sun
C=0 M=31 Y=85 K=0
#ffba2e

Sky
C=49 M=0 Y=0 K=0
#82d4ff

Grass
C=46 M=0 Y=81 K=0
#9cde4f

Sand
C=6 M=15 Y=71 K=0
#f5d461

Waves
C=85 M=42 Y=38 K=24
#1f6375

Forest
C=89 M=48 Y=91 K=59
#143d21

Autumn
C=0 M=80 Y=83 K=0
#f04d2b

Primary 
colour 
palette Bl

ue
 s

et

Proportional use of black and white

Using Black for the majority of 
headlines gives our publications a 
sense of authority and a professional 
tone, although there are options to 
soften these by using the following 
colour sets.

Use one colour set for each page 
or section, although there may 
be instances when this won’t 
be possible (for example when 
producing graphs or illustrations). 

G
re

en
 s

et
Br

ig
ht

 s
et
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Ocean
#3094ad

Dark Ocean
#184A57

Pale Ocean
#98CAD6

Trees
#008030

Dark Trees
#004018

Pale Trees
#80C098

Sun
#ffba2e

Dark Sun
#805D17

Pale Sun
#FFDD97

Sky
#82d4ff

Dark Sky
#416A80

Pale Sky
#C1EAFF

Grass
#9cde4f

Dark Grass
#4E6F28

Pale Grass
#CEEFA7

Sand
#f5d461

Sand
#7B6A31

Pale Sand
#FAEAB0

Waves
#1f6375

Dark Waves
#10323B

Pale Waves
#8FB1BA

Forest
#143d21

Forest
#0A1F11

Forest
#8A9E90

Autumn
#f04d2b

Dark Autumn
#782716

Pale Autumn
#F8A695

Extended 
colour 
palette
Our extended colour palette is a wide 
range of tones and shades primarily 
used to enhance legibility across 
web and digital applications.

Each primary colour has an 
associated dark and pale tone. 
These tones should only be used in 
conjunction with the relevant colour 
set (bright, green or blue).
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Blue tint
#E9EFF1

Green tint
#F3F5F4

Yellow tint
#FCF6E8

Background web tints



Typeface
League Spartan

Plus Jakarta Sans
Aptos Bold
Aptos Regular

Primary typefaces

League Spartan is the typeface from our primary logo and should be used mainly in bold weight for  
headlines and creating visual interest through accent text, navigation elements and captions.

Plus Jakarta Sans is our other primary typeface. It can be used in across all applications and  
should always be used for body copy. The full range of available weights may be used.

System typeface

This is a Microsoft system font and 
can be used in situations where the 
primary typefaces are unavailable.
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Both of our typefaces  
are available to download  
from Google fonts in a  
variety of weights.



Contact
Please feel free to contact 
the Endangered Landscapes 
& Seascapes Programme 
team for any communication 
related inquiry.

Cambridge Conservation Initiative 
The David Attenborough Building 
Pembroke Street, Cambridge 
CB2 3QZ , United Kingdom

Telephone: +44 (0)1223 331300

Email: elsp@jbs.cam.ac.uk
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