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Communications guidelines for ELSP-funded projects 
1. Overview 

 
The Endangered Landscapes & Seascapes Programme (ELSP) provides inspiration for a future in 
which biodiversity and ecosystem processes are restored to Europe’s degraded lands and seas, 
establishing resilient, more self-sustaining ecosystems – primarily through grant-making for on-
the-ground, large-scale restoration work. The programme is managed by the Cambridge 
Conservation Initiative and is funded by Arcadia. 

This document provides guidance on how projects funded by the ELSP can best support the 
Programme’s mission through its communications. It contains a high-level explanation of the 
Programme’s and in turn the projects’ communications goals, objectives and outputs, as well as 
key messages and audiences at the project level of the ELSP. For a more detailed explanation of 
the ELSP’s branding (e.g. logo use, colour palette, typography) please see our ‘ELSP Branding 
guidelines’ pdf (this will be sent to you separately, but if you require a copy please email the ELSP 
Communications Manager – contact details below). 

This document is intended to be used primarily by the ELSP funded projects. The contact point for 
any queries on the guidelines provided in this document and ELSP communications 
is Rachel Gartner – ELSP Communications Manager (r.gartner@jbs.cam.ac.uk) unless otherwise 
indicated. 

 
 
2. Acknowledging the ELSP 

 
As a recipient of an ELSP grant, projects are required to acknowledge the Endangered Landscapes 
& Seascapes Programme in any publication, materials and external communications that arise 
from the project. The programme name should be spelt in full. We request that any major 
communications outputs are shared with the ELSP Communications Manager 
(r.gartner@jbs.cam.ac.uk) and ELSP Communications Coordinator (i.haines@jbs.cam.ac.uk). 

Projects are also required to acknowledge the support of Arcadia as the major sponsor of the 
ELSP. If additional information is required, use the following phrase: ‘Arcadia is a charitable 
foundation that works to protect nature, preserve cultural heritage and promote open access to 
knowledge. Since 2002, Arcadia has awarded more than $1 billion to organisations around the 
world’. 

Please acknowledge your grant in any communications about the work it supports, including: 
publications, reports, publicity material; media briefings and announcements; presentations; and 
social media. 

Further guidance on how to acknowledge the ELSP is detailed below. For guidance on ELSP 
branding (including how to use our logo) please refer to our ‘ELSP Branding guidelines’ pdf. 

a) Major communications 
On dedicated project websites, project webpages and in other major communications (including 
press announcements and written publications, wherever possible), projects should acknowledge 
funding from the ELSP using the following wording: 

This project is supported by the Endangered Landscapes & Seascapes Programme, managed 
by the Cambridge Conservation Initiative in partnership with Arcadia. 
 
The Endangered Landscapes & Seascapes Programme and Cambridge Conservation Initiative 
should both be spelt out in full. When creating communications in a language with a different 
alphabet, use a translation into that language where appropriate. There should be a clickable link 
to www.endangeredlandscapes.org. Where possible the full colour ELSP logo should be used, but 
monochrome versions are available if this is not possible. Please consult the ELSP brand 
guidelines for instructions on logo use, including how much space to leave around the logo, and 
examples of incorrect use.  
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It would also be appreciated if the CCI and Arcadia logo can also be included where this is 
reasonable. 
 
For press releases, projects can use the following wording to describe the ELSP:  
 
The Endangered Landscapes & Seascapes Programme aims to restore natural ecological 
processes, species populations and habitats for a better and more sustainable future. It signals a 
shift away from a narrative of ‘slowing declines’ and ‘no net loss’ to a positive and creative 
conservation agenda in which the potential of our land and seas is recognised. The Endangered 
Landscapes & Seascapes Programme is managed by the Cambridge Conservation Initiative in 
partnership with Arcadia, a charitable foundation that works to protect nature, preserve cultural 
heritage, and promote open access to knowledge.  
 
Website: www.endangeredlandscapes.org/ 
LinkedIn: @Endangered Landscapes & Seascapes Programme 
Instagram: @endangered.landscapes 
Facebook: @Endangered Landscapes & Seascapes Programme 
Bluesky: @endangeredlands.bsky.social 
 
Contact: Rachel Gartner, Communications Manager, r.gartner@jbs.cam.ac.uk  

b) Internal communications 
In minor communications and updates (for example, news updates on project websites), please 
acknowledge ‘The Endangered Landscapes & Seascapes Programme ’ (spelt out in full) as a funder 
of the project, and ideally include a link to www.endangeredlandscapes.org. 

c) Social media 
The ELSP is currently active on LinkedIn, Instagram, Facebook, Bluesky and YouTube, and we 
would appreciate referencing the programme wherever possible on all social media platforms you 
use. 

On LinkedIn and Facebook, please include the @Endangered Landscapes & Seascapes Programme 
handle in any posts related to ELSP-funded work. Wherever possible we also would appreciate the 
inclusion of @Arcadia (LinkedIn only) and @Cambridge Conservation Initiative (either in the post 
caption or a comment). 

On Instagram, please include the @endangered.landscapes handle in any posts relating to ELSP-
funded work. We would also appreciate it if you add us as collaborators to posts which are talking about 
ELSP-funded work.  

For platforms like Bluesky, we recognise that character limits are restrictive, which makes tagging 
difficult. If there is room in your post to tag us, please use @endangeredlands.bsky.social. We are also 
happy to be tagged in a thread on the post.  

On other social media platforms, for example YouTube please include a reference to the ELSP 
spelt out in full (Endangered Landscapes & Seascapes Programme) with a link to our website 
(www.endangeredlandscapes.org).  

ELSP Social media handles: 
• LinkedIn: @Endangered Landscapes & Seascapes Programme 
• Instagram: @endangered.landscapes 
• Facebook: @Endangered Landscapes & Seascapes Programme 
• Bluesky: @endangeredlands.bsky.social 

 
 
3. News updates 

 
We are reliant on ELSP-funded projects to populate the ELSP website and other ELSP 
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publications with exciting, inspiring stories about restoration work 
supported by the programme. We ask that projects send a minimum of two news updates to us 
per year that can be used on the ELSP website, which could include recent project activities, 
news of significant project outputs (e.g. reports, publications), or blog-style updates which 
discusses a restoration topic relevant to the programme. 

As a programme we do not have strict requirements for updates as we understand that each 
project/organisation will have their own communications guidelines. As a guide, we suggest that 
updates are between 500-800 words, but welcome longer articles if the topic lends itself to more 
detail. As a starting point, we suggest placing project activities in a ‘narrative arc’: 

 
1) Project context: What is the overall aim of this project? What is the relevant ecological, 
social and/or political project context for this update? 

2) Problem/issue: What is the threat, issue or problem that this activity was aiming to 
address? What were the challenges and opportunities for the project?  
 
3) Intervention: What was the activity carried out to address the problem detailed above? 
What were the methods? 

4) Outcome: What is/was the intended outcome? Were the results as expected? How do you 
hope that your intervention will help in the long term? 

When news updates are emailed to us, wherever possible please also include several high- 
quality photos (with captions and photographer credits) that can be included in the article. 

4. Photos and media 
 
We also rely on projects for high-quality photos, infographics and videos that can be used in 
ELSP communications so please do share these with the programme wherever possible. We 
appreciate a range of media which include a mix of landscapes, wildlife and people. Please 
include a caption and credit for each media item, with the credit preferably in the file name. 

5. Staying up-to-date 
 
Finally, we ask that all projects follow us across all our social media platforms to keep updated 
with programme communications and projects. We would also like to keep an account of project 
updates on social media and websites. Please therefore send any invitations to sign up for 
relevant project newsletters and social media accounts (project-specific or the organisations who 
will share updates) to the ELSP Communications Manager (r.gartner@jbs.cam.ac.uk) so that we 
can keep up-to-date on your activities. 
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